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is index is designed to pro- 
vide quick and easy access to 
information contained in the 
last six issues of the NEWS. 

The first number that follows each 
entry indicates the issue; the second 
number, the page. For example, 48:8 
means issue 48, page 8. 

Feature articles appear in bold- 
face. Other entries in the index are 
from sidebars or from our regular 
departments. Rather than list each 
publication reviewed during the past 
year, we have included the heading 
‘*New Publications’’ in any category 
for which one or more books were 
reviewed. 





ACCOUNTING 


Guidelines for Setting Up a Profit- 
Making Subsidiary, 46:32. 

Some Profitable Resources: A 
Bibliography, 46:41. 

Long-Range Process Planning: 
The First Cut, 48:24. 





AGING 


Impressions, 45:26. 
New Publications, 49:52. 





ARTS 

New Publications, 45:58; 46:60; 
47:68; 48:60; 49:52; 50:56. 

Legal & Tax Notes (Promotion of 
the Fine Arts and the Performing 
Arts), 49:66. 

Who Funds the Arts? 50:20. 

Leading Donors to the Arts, 50:22. 





BLOCK GRANTS (see also Legis- 
lation, Reagan Administration) 

Zoning Appeal, 45:10. 

The More Things Change, 47:6. 

Home Again in Indiana: New 
Federalism, Round One, 47:14. 

More Authority to Do Less, 49:9. 





BOARD DEVELOPMENT 

Long-Range Process Planning: 
The First Cut, 48:24. 

Board Interest a Must, 48:35. 
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CENSUS 
Down for the Count, 46:10. 





CHILDREN AND YOUTH 

New Publications, 46:60; 47:64; 
48:60; 49:52. 

The Changing Relationship 
between Business and the 
Family, 50:32. 





COMBINED FEDERAL CAM- 
PAIGN (see also Payroll Deduc- 
tions, United Way) 

A Way Out, 45:5. 

The Teller’s Tale, 45:7. 

From the NCRP (what Is 
Charity?), 46:68. 

Devine Intervention, 47:9. © 

To Err Is Devine, 49:8. 





COMMUNITY ACTION 
Knocking on Doors, 45:32. 





COMMUNITY DEVELOPMENT 
(see also Neighborhoods) 
Zoning Appeal, 45:10. 
New Publications, 45:58; 
47:64; 50:56. 





CONGRESS (see also Legislation) 


View from Washington (Getting 
Out the Crystal Ball), 50:53. 





CONSUMERISM 
New Publications, 45:58. 





CORPORATE PHILANTHROPY 

Challenges and Opportunities 
for Philanthropy, 46:14. 

What Business Expects from the 
Nonprofit Sector, 46:15. 

Special Dividends, 47:12. 

The Business of Business Is. . . 
Philanthropy? 47:56. 

Greet Your Partner—Allemande 
Right, 47:62. 

New Publications, 47:64; 48:60; 
49:53; 50:56. 

First, the Good News, 48:6. 

Cooperation or Collusion? Issues 
in Grant-Maker Collaboration, 
48:12. 
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Blackballing? You Should Be So 
Visible, 48:15. 

Rating Nonprofits in the Buckeye 
State, 48:18. 

Proposed Code of Fairness to 
Seekers, 48:22. 


ECONOMIC DEVELOPMENT 

Zoning Appeal, 45:10. 

New Publications, 46:60; 47:65; 
48:63. 








EDUCATION (see also 
Higher Education) 
New Publications, 45:59; 47:65; 
48:61; 49:53; 50:57. 
Advantage Title IX, 48:11. 





EMPLOYMENT 

Zoning Appeal, 45:10. 

Women in Poverty: A Workhouse 
without Walls, 48:46. 

The High Cost of Working, 48:53. 

New Publications, 50:60. 





ENERGY AND ENVIRONMENT 
New Publications, 46:61, 47:65. 


ETHICS. 


Would You Buy a Used Proposal 
from This Man? 48:8. 
Study Commission, 49:12. 








FEDERAL FUNDING 

Zoning Appeal, 45:10. 

New Publications, 45:59; 47:65. 

300 Percent Solution, 46:4. 

A Gentleman’s ‘‘C’’ for 
Uncle Sam, 46:5. 

Set Aside Differences, 46:8. 

Cost and Effect, 46:9. 

Challenges and Opportunities for 
Philanthropy, 46:14. 

Net Loss, 47:13. 

The Art of Funding Cycle 
Maintenance, 49:13. 

Enduring Myths about Public 
Involvement, 49:48. 


FOUNDATIONS 

New Publications, 45:60; 47:66; 
48:61; 49:54. 

From the NCRP (The Foundations 
of Change), 45:70. 














Challenges and Opportunities for 
Philanthropy, 46:14. 

Profit-Making Subsidiaries: Two 
That Made It and One That 
Didn’t, 46:26. 

The Donors Forum of Chicago, 
47:49. 

Regional Associations, 47:52. 

Cooperation or Collusion? Issues 
in Grant-Maker Collaboration, 
48:12. 

Blackballing? You Should Be So 
Visible, 48:15. 

Rating Nonprofits in the Buckeye 
State, 48:18. 

Proposed Code of Fairness to 
Seekers, 48:22. 

Bureaucracies Need Constant 
Watching, 49:6. 

From the NCRP (What We Have 
Here Is a Failure to 
Communicate), 50:72. 


HANDICAPPED 
New Publications, 46:62; 48:61. 





HEALTH 

Cost and Effect, 46:9. 

New Publications, 46:62; 48:60. 

The Art of Funding Cycle 
Maintenance, 49:13. 





HIGHER EDUCATION 


New Publications, 47:65; 48:61; 
49:53; 50:57. 


HOUSING 
New Publications, 45:61; 47:66. 





HUMANITIES 
New Publications, 46:62; 50:58. 





INFORMATION SERVICES 
It Doesn’t Figure, 45:8. 

But This Adds Up, 45:9. 

300 Percent Solution, 46:4. 





FUND RAISING 

House Odds, 45:12. 

Where Proposals Fail, 45:24. 

How to Prepare an Effective 
Scientific Research Proposal, 
45:52. 

New Publications, 45:60 (Who, 
What, Where, Why, and How); 
46:61; 48:63; 49:54; 50:57. 

What Business Expects from the 
Nonprofit Sector, 46:15. 

The Business of Business Is... 
Philanthropy? 47:56. 

Would You Buy a Used Proposal 
from This Man? 48:8. 

Bondage, 48:11. 

Long-Range Process Planning: The 
First Cut, 48:24. 

The Prize Is Right, 48:40. 

From the NCRP (Walter Bremond: 
Social Activist with a Vision), 
48:65. 

Study Commissions, 49:12. 

From the NCRP (Donor Option: 
There’s Less to It Than Meets 
the Eye), 49:56. 

Networking in Ohio: The Ohio 
Association of Grantspersons, 
50:48. 

How to Start a Network, 50:51. 








LAW AND JUSTICE 
New Publications, 50:60. 





LEGISLATION 

Set Aside Differences, 46:8. 
Not Just for Nonprofits, 46:11. 
Special Dividends, 47:12. 
Temporary Reprieve, 48:10. 





LIBRARIES 
New Publications, 50:59. 





LOBBYING 

New Publications, 47:66; 48:61. 

Federalism Report (Let a Thousand 
{or at Least 50] Coalitions 
Bloom), 50:69. 





LOCAL GOVERNMENT 

Challenges and Opportunities for 
Philanthropy, 46:14. 

New Publications, 46:63; 48:62; 
50:60. 





MANAGEMENT (see also 

_ Accounting, Marketing) 

Why Don’t We Set Up a Profit- 
Making Subsidiary? 45:14. 

What to Watch For, 45:18. 

New Publications, 45:60 (Who, 
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What, Where, Why, and How); 
47:67; 48:63; 49:55. 

Irate Mail, 46:6. 

What Business Expects from the 
Nonprofit Sector, 46:15. 

Profit-Making Subsidiaries: Two 
That Made It and One That 
Didn’t. 46:26. 

Recent Articles of Practical 
Interest, 46:29. 

Guidelines for Setting Up a 
Profit-Making Subisidiary, 
46:32. 

The Tax Implications of Profit- 
Making Ventures, 46:38. 

Some Profitable Resources: A 
Bibliography, 46:41. 

Long-Range Process Planning: The 
First Cut, 48:24. 


You May Already Be Using Long- 
Range Planning, 48:27. 

Board Interest a Must, 48:35. 

Passages, 49:4. 

A Primer on Mailing Lists, 49:14. 

The IRS and Lists, 49:20. 

Duplicationsduplications, 49:23. 

A Glossary of Mailing-List 
Terminology, 49:29. 

From United Way of America 
(The New National Service and 
Training Center), 49:80. 

Thinking the Unthinkable: Should 
We Go On? 50:24. 


MARKETING 

Irate Mail, 46:6. 

Guidelines for Setting Up a Profit- 
Making Subsidiary, 46:32. 

Some Profitable Resources: A 
Bibliography, 46:41. 

Temporary Reprieve, 48:10. 

Long-Range Process Planning: 
The First Cut, 48:24. 

A Primer on Mailing Lists, 49:14. 

Duplicationsduplications, 49:23. 

A Glossary of Mailing-List 
Terminology, 49:29. 

Communicating: Another 
Dimension, 49:32. 

Where to Look, 49:35. 

New Publications, 49:54. 

Legal & Tax Notes (Promotion of 
the Fine Arts and the Performing 
Arts), 49:66. 

















From United Way of America (The 
New National Service and 
Training Center), 49:80. 

Marketing for Nonprofits: ‘‘Buzz 
Word”’ or Good Idea? 50:6. 

Nonprofits: Check Your Attention 
to Customers, 50:11. 

Market Research Points Out 
Donor Perceptions, 50:17. 





MEDIA 

New Publications, 45:61. 

Communicating: Another 
Dimension, 49:32. 

Where to Look, 49:35. ‘ 





MINORITIES 

New Publications, 45:62; 47:67; 
48:62; 50:60. 

Women in Poverty: A Workhouse 
without Walls, 48:46. 

From the NCRP (Walter Bremond: 
Social Activist with a Vision), 
48:65. 





NEIGHBORHOODS 

Zoning Appeal, 45:10. 
Knocking on Doors, 45:32. 
New Publications, 46:63; 48:63. 





NONPROFIT LAW 


New Publications, 45:59; 45:61. 

Not Just for Nonprofits, 46:11. 

The Tax Implications of Profit- 
Making Ventures, 46:38. 

Some Profitable Resources: A 
Bibliography, 46:41. 

Tax Considerations in Charitable 
Giving, 47:34. 

The Prize Is Right, 48:40. 

Legal & Tax Notes (Promotion of 
the Fine Arts and the Performing 
Arts), 49:66. 

Legal & Tax Notes (Self-Dealing 
by Public Charities), 50:74. 





PAYROLL DEDUCTION (see also 
Combined Federal Campaign, 
United Way) 

The Cooperative Fund Drive: St. 
Paul’s Workplace Alternative, 
47:20. 

How One Company Does It, 47:25. 
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CFD’s Recommendations to 
Employers, 47:26. 





PHILANTHROPY 


New Publications, 47:67; 48:63; 
50:61. 





POSTAL SERVICE 

Irate Mail, 46:6. 

Up the Loss, 47:13. 
Temporary Reprieve, 48:10. 





PRESERVATION 
New Publications, 49:55. 





PROFIT-MAKING VENTURES 


Why Don’t We Set Up a Profit- 
Making Subsidiary? 45:14. 

What to Watch For, 45:18. 

Profit-Making Subsidiaries: Two 
That Made It ahd One That 
Didn’t, 46:26. 

Guidelines for Setting Up a Profit- 
Making Subsidiary, 46:32. 

Profiting from Advice, 46:36. 

Profiting from the Small Business 
Administration, 46:37. 

The Tax Implications of Profit- 
Making Ventures, 46:38. 

Some Profitable Resources: A 
Bibliography, 46:41. 

New Publications, 48:63. 





PUBLIC INVOLVEMENT 

Reclamation Project, 48:10. 

Enduring Myths about Public 
Involvement, 49:48. 


REAGAN ADMINISTRATION 
(see also Federal Funding) 
From the Publisher, 45:2; 46:2. 
The More Things Change, 47:6. 
From the NCRP (Looking a Gift 
Horse in the Mouth), 47:80. 


RURAL 
New Publications, 45:62; 47:68. 


SCIENCE AND TECHNOLOGY 


How to Prepare an Effective 
Scientific Research Proposal, 
45:52. 

Set Aside Differences, 46:8. 

Cost and Effect: 46:9. 
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SOCIAL SERVICES 
New Publications, 48:64. 





STANDARDS 

Would You Buy a Used Proposal 
from This Man? 48:8. 

More Authority to Do Less, 49:9. 

Study Commissions, 49:12. 





STATE GOVERNMENT 

Challenges and Opportunities for 
Philanthropy, 46:14. 

The More Things Change, 47:6. 

Home Again in Indiana: New 
Federalism, Round One, 47:14. 

New Publications, 47:68. 








UNITED WAY 

Challenges and Opportunities for 
Philanthropy, 46:14. 

Pledging Allegiance, 47:11. 

United Way: Have You Considered 
Joining? 49:40. 

Common Reasons Agencies Were 
Not Funded by United Way, 
49:41. 

How the Ventura County United 
Way Allocates Funds, 49:42. 

Yale Study Looks at United Way, 
49:45. 

From United Way of America (The 
New National Service and 
Training Center), 49:80. 

From United Way of America 
(Something Ventured, Something 
Changed), 50:77. 





VOLUNTEERS 

Knocking on Doors, 45:32. 

New Publications, 46:63. 

From United Way of America (The 
New National Service and 
Training Center), 49:80. 





WOMEN 

New Publications, 45:62; 47:68; 
49:55; 50:58; 50:61. 

Advantage Title IX, 48:11. 

Women in Poverty: A Workhouse 
without Walls, 48:46. 

The High Cost of Working, 48:53. 

The Changing Relationship 
between Business and the Family, 
50:32. @ 














